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1Primary Standards Manual

Primary is an online and in-store business that sells 
stationery products and other office or home related 
goods. Our products are united under the idea that 
delightfully good design can be life-enhancing. 
We believe in seeking out beauty and uniqueness 
in even the most mundane, sparking nostalgia 
and joy in daily life. Everyone, regardless of their 
background, should have access to exceptional 
design, and the field of design in general must strive 
towards greater diversity. 

What makes this business special is that inventory 
is constantly being sourced from around the world. 
This includes many vintage and one-of-a-kind items 
that can’t be found anywhere else and are sold only 
for a limited time. We find examples of beautiful 
design from all over the world to sell or share to 
highlight the diversity of design itself. 

A major factor of this business is being a part of the 
design community and the fact that many of our 
customers are creatives themselves. Along with 
sourcing unique products, we also focus on sharing 
inspirational images to our followers via social media 
platforms, our blog, and our newsletter. We share 
images that we find intriguing from sources of all 
kinds, across a range of cultures, time periods, and 
fields.  

Another unique aspect is that there is a focus on 
exceptional design of the products. Every product 
that is sold is chosen because of its design and 
uniqueness. There is also a focus and products 
that are usually viewed as mundane and are used 
everyday. We select items that many people 
disregard or overlook because we believe that good 
design can be truly life enhancing, in any area of 
life. Good design is not something that should be 
reserved for only the rich, so we focus on bringing 
delightfully designed objects to everyone, regardless 
of their background. 

This business also believes in the importance of 
education and the history of design. We think 
that looking into the past across a wide range of 
countries and influences is important. To support 
this belief, we donate a portion of our profits to 
the Cooper Hewitt Smithsonian Design Museum, 
to support the diverse history of design they have 
and to make it more accessible to everyone. We 
also strive to highlight the importance of diversity 
in the field of design by sourcing products from 
around the world and by highlighting designers 
from underrepresented groups in our monthly 
newsletter and blog. Moving into the future, we 
want to continue making the field of design more 
accessible and diverse, working with groups such 
as the Diversity in Design Collaborative in order to 

create systemic change in the field. We will continue 
to highlight the work of the underrepresented and to 
make good design more accessible to everyone. 

All of these ideas come together in the brand 
identity of Primary. Our solution focuses on 
simplicity, and uses geometric shapes and grids to 
reference design and modernism as a whole. While 
nodding to vintage influences, we also want to 
embrace modernism and contemporary influences. 
A balance of these ideas comes together in the 
branding. Most of all, we want to highlight the joy 
in the mundane. Through our various platforms and 
applications, we hope to point out the beauty of 
daily life and inspire creativity in our clients. 

Overall, we belive that good design, that enhances 
lives and sparks unexpected joy, should be 
accessible to everyone, even in seemingly mundane 
aspects of daily life. 

Best,

introduction
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logotypes

Primary Mark
The primary mark serves as the identity of the business. 

Uses
This mark should be used whenever possible. It must be used 
at 100% opacity on a plain white background. All other marks 
should only be used when the primary mark is absolutely not 
an option. For those instances, the specifications for those 
specific marks from this manual must be followed. 
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logotypes

1-Color Positive
The 1-color positive mark consists of the primary mark in one 
of the approved brand colors, either in Primary Blue, Sun, or 
Grass. 

Uses
This mark can be used on a non-white background, such as 
a color or a photo, when the primary mark is not applicable. 
It should be used at 100% opacity and on a background that 
allows enough contrast for the mark to be easily visible. 
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logotypes

1-Color Reversed Out
The 1-color reversed out mark consists of the primary 
mark in white, placed on top of one of the approved color 
backgrounds. The approved colors consist of Primary Blue, 
Ink, and Grass.

Uses
This mark can be used on backgrounds that are too dark 
or busy when the primary mark is not applicable. It can be 
placed on one of the approved background colors or on a 
photograph that allows enough contrast to make the mark 
easily visible. It must be used at 100% opacity. 

Examples of this mark in use are on pg. 20, 25, and 29. 
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logotypes

Secondary Mark
The seconary mark consists of the same elements of the 
primary mark but in a stacked and centered arrangement 
rather than a linear one. 

Uses
The secondary mark can only be used when the primary 
mark can’t be used because of its horizontal nature. The 
secondary mark may fit better in some applications or look 
more proportional. It must be used at 100% opacity and on a 
white background.

Examples of the secondary mark in use are on pg. 24 and 28. 
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logotypes

Secondary Mark:       
1-Color Positive
There are also 1-color variations of the secondary mark, 
which must be in one of the approved colors, Primary Blue, 
Sun, or Grass. 

Uses
The 1-color secondary mark can olny be used in instances 
when the secondary mark is needed but there is not a white 
background to use the full color version. It can be placed on 
non-white background colors or photos as long as there is 
ample contrast for the mark to be easily visible. It must be 
used at 100% opacity. 
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logotypes

Secondary Mark:       
1-Color Reversed Out
There is also a 1-color reversed out variation of the secondary 
mark, which is always in white. It is placed on one of the 
approved background colors, which are Primary Blue, Ink, 
and Grass. 

Uses
The 1-color reversed out secondary mark can only be used 
in instances when the secondary mark is needed but there 
is not a white background to use the full color version. It can 
be placed on one of the approved background colors or on 
a photograph that allows enough contrast to make the mark 
easily visible. It must be used at 100% opacity. 
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logotypes

Minimum Sizes:      
Primary Mark
The minimum size for the primary mark in its full color, 
1-color positive, and 1-color reversed out variations is 0.19 
in by 1 in for print applications and 14 px by 72 px for digital 
applications. This minimum size ensures that the logo is still 
legible in all of its variations. There is no maximum size for 
any of the marks.  

An example of the primary mark being used just above the 
minimum size is on the business cards on pg. 20. 

Print Applications Digital Applications

1 in

0.19 in

72 px

14 px

1 in

0.19 in

72 px

14 px

1 in

0.19 in

72 px

14 px
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logotypes

Minimum Sizes: 
Secondary Mark
The minimum size for the secondary mark in its full color, 
1-color positive, and 1-color reversed out variations is 0.53 in 
by 0.75 in for print applications and 38 px by 54 px for digital 
applications. This minimum size ensures that the secondary 
logo is still legible in all of its variations. There is no maximum 
size for any of the marks.  The mark must always be scaled 
proportionately. 

Print Applications Digital Applications

0.53 in

0.75 in

0.53 in

0.75 in

0.53 in

0.75 in

38 px

54 px

38 px

54 px

38 px

54 px



10Primary Standards Manual

logotypes

Required Buffer Space
This is the amount of buffer space that is required to be 
around the mark in all applications. No other elements such 
as text, graphics, or photos can be placed within this space. 

The  buffer space is determined proportionally by the 
rectangle in the upper right corner of the logo. This amount 
of buffer space must be present in all applications of all 
logotype variations. 

Primary Mark Secondary Mark
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logotypes

Inappropriate Uses

Never scale the logo disproportionately. Never scale the logo below its 
minimum size.

Never use unapproved colors for any 
of the logotypes.

Never skew or rotate any of the 
logotypes. 

Never use the 1-color reversed out 
logo on light backgrounds. 

Never mix and match colors in any of 
the logotypes. 

Never add a stroke to any of the 
logotypes. 

Never add effects such as a drop 
shadow to any of the logotypes. 

Never change the scale of elements 
within any of the logotypes. 

Never use the 1-color positive logo 
on a background without enough 
contrast.

Never change the opacity of any 
logotype. It should always be at 100% 
opacity. 

Never use the full color logotype on a 
background other than white.
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identity system

Primary Color Palette
The primary color palette consists of all the colors that are in 
the full color primary mark.

Uses
All graphics created should use the primary color palette. 
Primary Blue, Grass, and Sun are approved color options 
for the 1-color positive variations of both the primary and 
secondary logotype. Suitable background colors for the 
1-color reversed out primary and secondary marks are 
Grass and Primary Blue. Primary’s geometric shape graphic 
elements consist of the colors Sky, Sun, Grass, and Tree. The 
illustration graphic elements use Sky, Grass, and Tree. All 
subheaders use Primary Blue. Grass may also be used as an 
alternate color for headers. No other colors should be used 
in any applications. 

Sky
Pantone 292 C
C61 M22 Y0 K0 
R89 G166 B224
HEX# 59a6e0

Graph Paper
Pantone 2727 C
C81 M55 Y0 K0 
R28 G115 B219
HEX# 1c73db

Primary Blue
Pantone 2728 C
C91 M74 Y0 K0 
R26 G82 B181
HEX# 1a52b5

Grass
Pantone 7745 C
C39 M25 Y100 K2 
R166 G163 B41
HEX# a6a329

Sun
Pantone 1585 C
C0 M76 Y100 K0 
R247 G97 B15
HEX# f7610f

Tree
Pantone 7731 C
C87 M20 Y93 K6 
R5 G140 B77
HEX# 058c4d
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identity system

Secondary Color Palette
The secondary color palette consists of Ink, which can be 
paired with the primary color palette. 

Uses
Ink is primarily used for body text and for headers. The 
majority of the text should be in the color Ink, and no black 
should be used. Ink can also be used as a background color, 
such as on pg. 29. It is also an approved background color 
for the 1-color reversed out version of both the primary and 
secondary marks (see pg. 6 and 9).  

Ink
Pantone 2766 C
C100 M92 Y39 K38 
R25 G36 B78
HEX# 19244e
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identity system

Primary Typeface Family
Sempletica Pro is the main typeface family that is used for 
all brand applications. It is a geometric and legible sans serif 
typeface that communicates Primary’s design sensbilities.

Uses
Sempletica Pro must be used for all text except for some 
headers. No other typefaces can be used for these purposes. 
When in doubt, use Sempletica Pro. 

For body text, Sempletica Pro Regular is primarily used. The 
Light, Medium, Semibold, and Bold weights may be used for 
emphasis or to create more heirarchy. This can be seen on 
our website on pg. 25-6 or on our business cards on pg. 20. 
All of this text must be in the color Ink. The only exception is 
if it is on a dark background, where it can be put in white. See 
pg. 20 for an example of this on the business card. 

For subheaders, Sempletica Pro Bold is used, specifically in 
the color Primary Blue and at a larger size than the body text.  
It can also be used in white or Grass, which can be seen on 
pg. 29.

Light
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789
!@#$%^&*()-+={}[]|\?/><,.:;”’

Regular
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789
!@#$%^&*()-+={}[]|\?/><,.:;”’

Medium
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789
!@#$%^&*()-+={}[]|\?/><,.:;”’

Semibold
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy 
Zz
0123456789
!@#$%^&*()-+={}[]|\?/><,.:;”’

Bold
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy 
Zz
0123456789
!@#$%^&*()-+={}[]|\?/><,.:;”’
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identity system

Secondary Typeface Family
Auger Mono is the secondary typeface family, which is a 
monospace typeface that is reminiscent of both typewriters 
and code, which reflects the influences of both the vintage and 
the contemporary that Primary emphasizes in design. 

Uses
Auger Mono is used sparingly, primarily for headers. All 
headers must be in all lower case, acept for distinct scenarios 
when referencing a proper noun (see pg. 20 and 27). The Light 
and Regular weights are used for headers, and it is up to the 
designer’s descretion to decide which is most legible for the 
specific application. All headers with Auger Mono must be in 
the Ink color, or in white if placed on a color background (see 
pg. 29). Auger mono can also be used as an accent typeface 
when necessary, as evident in our subscription box cards on pg. 
31. Never use Auger Mono for body text or any other purposes 
besides the ones outlined here. 

Light
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj 

Kk Ll Mm Nn Oo Pp Qq Rr Ss Tt 

Uu Vv Ww Xx Yy Zz

0123456789

!@#$%^&*()-+={}[]|\?/><,.:;”’

Regular
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj 

Kk Ll Mm Nn Oo Pp Qq Rr Ss Tt 

Uu Vv Ww Xx Yy Zz

0123456789

!@#$%^&*()-+={}[]|\?/><,.:;”’
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identity system

Graphic Elements
The graphic elements are geometric shapes derived from the 
primary logotype. 

Uses
These graphic elements can be used across all applications of 
the brand. They can be used as they are or combined to create 
new patterns or illustrations. These geometric shapes can 
be scaled and overlapped. The shapes can also be stretched 
and recolored to any color in the primary color palette, 
as exemplified on pg. 27-8 and 31. Always scale the circle 
proportionately, however. 
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identity system

Graphic Elements
These additional graphic elements are illustrations of stationery 
items created using geometric shapes.

Uses
These elements can be used across all applications of the 
brand. They can be arranged to create patterns or used 
independently. They can also be altered or recolored slightly 
within the primary color palette to create even more variations 
(see website header on pg. 25). These elements can not 
overlap one another and must be scaled proportionately. 
They can be rotated or arranged in any way. Always use these 
elements at 100% opacity. 
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identity system

Graphic Elements: Pattern
This goemetric grid pattern references graph paper stationery 
and a grid used for design purposes. 

Uses
This pattern can be used across all applications of the brand. 
The geometric shape graphic elements (pg. 20) and header 
text (pg. 19) can be placed directly on top of this grid pattern. 
See pg. 27 for an example of this. Smaller body text can also 
be placed on the grid pattern if a white box is placed behind 
the text so the grid does not interfere with the legibility of the 
text. See pg. 28 for examples of this on the social activism 
campaign poster and instagram post. The grid can not be 
rotated and must be scaled proportionately. It is usually used at 
100% opacity, but the opacity can be lowered to make it more 
subtle at the designers discretion. The grid must always be in 
the color Sky and can not be recolored. 



19Primary Standards Manual

identity system

Photography
All brand photography should feature bright, natural lighting 
and simple framing. For product photos, a white background 
must be used. Flat-lay style photography of stationery 
items is preferred and encouraged. Examples of acceptable 
photography are on our website on pg. 25-6.

Photos can also be overlayed with one of the primary brand 
colors. To do this, the photo must be edited to be black and 
white and then overlayed with a block of color with the blend 
mode “Multiply.” Never use an unapproved color for this or 
place an overlay over a color photo. See the social activism 
campaign on pg. 27-8 for an example. 
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business system

Business Cards
The company card features the primary logotype on the 
front. On the back, the 1-color reversed out logotype is used 
just above the minimum size with appropriate buffer space 
around it. Sempletica Pro is used for all of the text at varying 
weights and sizes to create hierarchy. The type is white so it is 
legible on the Primary Blue background. It is also an example 
of using Sempletica Pro Bold in the color Grass. 

The employee card features an arrangement of the graphic 
elements on the front. On the back, the employees name 
is in Auger Mono Regular in white so it is legible on the 
Primary Blue Background. This is an example of the special 
case where Auger Mono doesn’t have to be in all lower case 
because it is a proper noun, a name. The primary mark is also 
featured on the back with the proper buffer space and above 
the minimum size. 

Company Card

Employee Card

Front

Front

Back

Back

(Actual Size)

Isabella Borda
Art Director
isabella@primary.com
(714) 350-1787

(714) 350 - 1787
Info@primary.com
@primary

primar y.com

23 Arlington Way
London
EC1R 1UY
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business system

Letterhead
The letterhead is relatively simple as to not distract from 
the contents of the letter itself. The text of the letter should 
always be in black and in Times New Roman Regular at size 
10 pt font with a leading of 16 pt. The text box has margins 
of 3 in on the left, 2.5 in on the top, 0.5 in on the right, and 
1 in on the bottom. The width of the text box is 5 in and the 
maximum length is 7.5 in. The letterhead must be printed 
on larger paper and trimmed to 8.5 by 11 in because the 
rectangle element on the bottom has bleeds. 
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business system

Letterhead
This is the designed portion of the letterhead at actual size. It 
features the primary logotype and contact information of the 
business. 

(Actual Size)
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business system

Envelope
The envelope is also designed simply to match the style of 
the letterhead. The front consists of the primary logotype 
and mailing information, and is a great example of using 
proper buffer space. The back features the grid pattern on 
the flap. 

23 Arlington Way
London
EC1R 1UY

(Actual Size)Front

Back
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business system

Instagram Account
The Instagram account serves as the home social media 
account for the business. The account posts photos of new 
products and flat-lays of exisiting products. It also focuses 
on featuring inspirational images from daily life, artists and 
designers, and product hunting travels. The feed is like a 
moodboard of sorts for other creatives. 

The profile picture features the secondary mark because its 
proportions fit better in the circle space than the more linear 
primary mark. 

04:28

Primary

primary

Stationary & office sundries | Delightfully good design.
linktr.ee/primary

Edit Profile

8
Posts

12k
Followers

2k
Following

Seoul Hunting Shop Products
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applications
Website
The website serves as Primary’s online store and as a blog 
to share posts about design and vintage finds. The website 
features a header illustration made out of the graphic elements. 
It is an example of how you can alter the elements in order to 
create more variations and create a pattern out of them. It also 
shows how to overlap header text over the grid pattern. The 
website highights the style of photography that is ideal. 
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applications
Website



27Primary Standards Manual

applications

Social Activism Campaign
This is an infographic poster explaining Primary’s social 
activism campaign for Black History Month. It is intended to 
be placed on store windows. 

The poster is a great example of stretching and recoloring 
the geometric shape graphic elements. It also shows how to 
properly place header text and graphic elements on top of 
the grid pattern. Finally, it shows a great example of the color 
overlay style photography. 
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applications

Social Activism Campaign
The adaptation of the social activism campaign for 
Instagram. This post exemplifies how to overlay body text 
over the grid pattern by putting a white rectangle between 
the pattern and the text. It also shows a case where the 
secondary mark is appropriate due to its proportions, as the 
linear logo would not fit as nicely. 
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business system

Newsletter
The newsletter is emailed to clients and features design 
content to inspire our readers. 

The newsletter shows how the subheader text in Sempletica 
Pro Bold can be in the color Grass. It is also an example 
of using the header text Auger Mono in white due to the 
Primary Blue background color. The bottom section also 
shows the color Ink being used as a background color. The 
1-color reversed out logo is used in this case on the bottom 
since it is not placed on a white background. Finally, it is a 
great example of the style of photography that we aim to 
use. 

monthly design prime r

Na Kim ’s design practic e as a system engages  

Kim is taking a methodology to collect objects and 
events found in everyday life and r earr ange them  
into new o rder and rules, and ultimately expand 
design literacy .

hello from  

SEOUL
Our hunt for pr oducts c ontinues in Seoul, 
South K orea! We are excited to shar e the 
images and objects that have been sparking  
inspiration fr om us in this beautiful city . 

shop now

NEW FINDS

Type Planner 202 3 Ring A D ate 
Perpetual Calendar

Bic Blotter (1960s)

than k
you!

Instagram
(714) 350 - 1787
Info@primary.com

primary.com 23 Arlington Way
London
EC1R 1UY

Manage Subscription

featured designe r

read mor e

websit eread mor e

NA KIM
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business system

Subscription Box
The subscription box is created seasonally and is sent to 
clients with products specific to the season. The box is a 
great example of how the geometric shape graphic elements 
can be used as well as the brand pattern. 
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business system

Subscription Box
The subscription box also contains a card with a seasonal 
illustration on the front and a description of the contents on 
the back. 

The front of the card is a great example of how to use the 
light weight of Sempletica Pro. It also shows how Auger 
Mono can be used as an accent typeface even when it is not 
the header. Finally, it exemplifies how the geometric shape 
graphic elements can be recolored and arranged to create 
illustrations. 

hello!
spring 2023

hello!
fall 2023

hello!
summer 2023

hello!
winter 2023

xo, 

what’s inside ?

•B ulgarian Christmas Stamps - Issued in 1967 & 1976, in Bulgaria, and illustrated 
by the legendary Stefan Kanchev. Mint condition & perfect for your cards or tags.

•C hristmas Foil Seals (1950s) - New 
Year seals are deliciously shiny and gummed for ease. 

•C andy Cane Pencil (1970s) - Super fun stripy pencils, complete with plastic hook 
topper for dangling from trees or stockings.

•G lass Fountain Pen Ornament - A supersize, pearly blue Kaweco fountain pen... 
for your tree!  It's the perfect decoration for a stationery lover, a writer, a nerd.

Front

Back


